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INTRODUCTION

Message from the President

Dear Student,

On behalf of the Board of directors of Flowers
Canada Retail, we are pleased that you are
interested in attending the 2010 session of
The School of Floral Design. Since 1946 The
School of Floral Design has provided

- outstanding professional training in the floral
industry to both beginners and seasoned floral
professionals alike.

The School of Floral Design is focused on training its students for current
retail market conditions. The program places strong emphasis on
creating both beautiful and profitable floral designs. The curriculum and
its intensive hands-on methodology are market tested and results

driven. The instructors and designers at The School of Floral Design are
recognized in the industry as innovators, educators and proven
designers. They are experienced industry leaders who have received
recognition, merit and prestigious awards in the field of floral arts.

Floriculture sales exceed billions of dollars each year. Experienced floral
designers are in high demand. As a student of The School of Floral
Design you will gain strong fundamentals with which to start a successful
career. Established professionals who wish to enhance their design and
management skills also find our curriculum a great benefit. Alternatively,
our advanced training programs are unequalled in Canada.

The School of Floral Design at the University of Guelph is tax deductible
and upon successful completion of any of the school's programs the
students will receive a course Certificate.

The School of Floral Design provides the opportunity for employment or
ownership in retail floral business. There is a growing demand for people
qualified to work in the many facets of the floral industry. The rewards for
learning floral design are immeasurable to the individual having the desire
to be creative or for sheer self-enjoyment.

Thank you for expressing an interest in our professional programs.

Sincerely,

C%Zé/é

Jim Fuller
President, Flowers Canada Retail

2010 Course Outline

Retail Floral Shop Practices
Tuesday, May 25 - Friday, May 28

Lectures include: basic botany,

principles and elements of floral

design, colour, chain of life, care &
handling of fresh flowers, tools of

the trade, “i'n shop’
basic sales skills.

Introduction to Floral Design
Monday, May 31 - Friday, June 4

This intense 5-day hands-on course
teaches the beginner the basic
skills required to begin their career.

Creative Intermediate Floral
Design

Tuesday, June 8 - Friday, June 11
Learn new techniques and styles to
increase your confidence.
Designing under the guidance of
instructors, students can follow their
own sense of creativity.

Weddings 2010
Monday, June 14 - Friday, June 18

A specialized workshop that
introduces designers to this
segment of the industry. Stimulate
your creative design skills and
enhance your design technique.

Creative Advanced Floral Design
Monday, June 21— Wednesday, June 23

Specialized course exploring
sympathy and large floral designs.



2010 COURSE CALENDAR

Sunday Monday Tuesday Wednesday Thursday Friday Saturday
May 23 24 25 26 27 28 29
Retail Floral Shop Practices 101
Prerequisite: None
30
Introduction to Floral Design
Prerequisite: Retail Floral Shop Practices 101
6
Creative Intermediate Floral Design
Prerequisite: Introduction to Floral Design or three
years experience in all aspects of floral design
13
Weddings 2010
Prerequisite: Intermediate Floral Design
or three-years experience in all aspects of floral design
20
Creative Advanced Floral Design
Prerequisite: Intermediate Floral Design
or three-years experience in all aspects
of floral design




COURSE DETAILS

Retail Floral Shop Practices Introduction to Floral Design

4 days - Tuesday, May 25 - Friday, May 28 5 days - Monday, May 31 - Friday, June 4

Fees: $695.00 (plus GST) Fees: $795.00 (plus GST)

Deposit: $400.00 Deposit: $400.00

Prerequisite: None Prerequisite: Retail Floral Shop Practices 101
This course is the Prerequisite for Introduction to This intense course is a hands-on experience,
Floral Design. Lectures will include: basic botany, teaching the beginner the BASIC skills needed to
principles and elements of floral design; colour, begin a career in the Retail Floral Industry.

chain of life, care and handling o fresh flowers; tools
of the trade; in-shop procedures and basic sales
skills.

Actual hands-on with taping wires, making bows,
corsages and boutonnieres. Progressing to the
basic floral designs for everyday, funerals, and
weddings.

The Instructors demonstrate to the class and then

the students make their designs with the guidance

of the instructor®s trained
instructors rotate so each student enjoys the

teaching technigues of the various instructors.

The most successtul PEoP le It is expected that the student has a good

in floriculture are those who understanding and now can try to increase speed.
__ Written test. Practical work includes arrangements,
have the most training and bouquets, corsages, hair pieces, and boutonnieres.

experience in all facets of

the industry.

Students interested in

floriculture can explore many

avenues for gaining industry
experience. If oneis serious
about making floral design a
career, prerequisite training

is vital.




tributes will cover traditional, stylised, standing
spray and vase arrangements.

1 Hand-Tied Bouquets, Casket Spray, Stylised
Arrangement, followed by Designers Choice and
Inset Corsage.

1 The Gerbera Daisy is a very popular cut flowers.
The class will discuss the care and handling
followed by wiring and taping of the Gerbera,
Freesia, Orchids, Alstroemeria, and other

This four-day course is hands-on instruction in a delicate flowers.

workshop environment structured to teach an

experienced Designer new techniques and styles

that add to their capabilities and confidence to
become a designer of note.

4 days - Tuesday, June 8 - Friday, June 11

Fees: $795.00 (plus GST)

Deposit: $400.00

Prerequisite: Introduction to Floral Design or three
years experience in all aspects of floral design

Bridal bouquets, and designing with decorative

flowers and foliage, exotic bridal bouquets wired

and taped, exotic orchid arrangements and

Gl amellia corsage. The cl a
The course reviews Principals of Design and Theory and don"ts and sales techni
of Colour and then embarks into a preparation of
design and arrangements for a multitude of
occasions with instructors acting as consultants and
offering helpful critiques. The student learns by
doing under the guidance of the class instructors.
Design styles from Europe and Asia will be featured
and practised. The course is to develop creativity
and individual style. Intermediate has become the
most popular of the courses offered by the School of 1 Marketing - Creating a great ad
Floral Design.

It also includes the latest strategies on marketing,
shop display, merchandising and sales techniques.
If you are looking to get on the leading edge in
retail, this is a must attend course. Bring new
insight and innovate ideas back to your retail shop
and watch your profits grow!!

Topics discussed will include:

71 Display - the silent salesperson
Creative Intermediate Floral Design is not a
structured course which dictates that a specific time
the class will carry out a definite function. Extra
time will be given where needed and will shorten
exposure where it is deemed that the material is
already known and understood. The workshop
atmosphere will help each student as the Instructor
critiqgue and assist.

1 Merchandising - select and buying merchandise
that will be successful, knowing your customers

1 Sales Technigues - including sympathy
expressions in store and on the telephone

The subjects of discussion and design are:

1 A review of Care and Handling, the importance
of principals and elements of design, and the
importance of proper design mechanics,
techniques and control, and pricing your designs
for profit.

1 Expressions of Sympathy and the relationship
between the florist and funeral director. Funeral




COURSE DETAILS

Weddings 2010

5 days - Monday, June 14 - Friday, June 18

Fees: $795.00 (plus GST)
Deposit: $400.00
Prerequisite: Creative Intermediate Design

Weddings is one of the most important and intricate
challenges of the floral industry. The lectures of this
course will include the initial consultations, budgets
and pricing and the special care and handling of
bridal flowers.

The students will then create simple bridal design in
hand-tied form, classic round and cascading
bouquets, flower girl alternatives and body flowers.

Students then progress through the wedding
industry from the church set up to reception flowers
to the latest in modern bridal bouquets. The
importance of coordinating bouquet styles with
gowns, fabrics, colours and flowers will be stressed.
Modern bouquet styles, armature designs, and
alternative body flowers will be created using
advanced techniques and mechanics to encourage
the students own artistic ability.

Creative Advanced Floral Design

3 days - Monday, June 21 - Wednesday, June 23

Fees: $795.00 (plus GST)

Deposit: $400.00

Prerequisite: Intermediate Floral Design or three-
years experience in all aspects of floral design

This specialty course gives the student the
opportunity to be stimulated by global modern
design styles and trends. It is designed to
encourage individual ideas and creativity and give
the students the chance to work with unusual floral
product and interesting foliages in projects that
reflect the large event or special occasion aspects
of the industry.




FREQUENTLY ASKED QUESTIONS

Registration

Applications must be received no later than April 30,
2010. Applications received after that date will be
considered ,first come, f

Payment methods accepted: VISA - MasterCard -
Cheque (make payable to Flowers Canada Retail).

Payment of full deposit must accompany application.
A $20.00 fee will be charged for NSF cheques.

GST is not included in course fees.

All applications are subject to the approval of the
Chairperson before acceptance

Discount

Flowers Canada Retail Members and their employees
receive a $100 discount on course fees.

We will be happy to verify your membership status.
Membership for individuals is also available, please call
1.800.447.5147 for more information.

Deposits & Cancellations

A deposit is required to enrol in any of the programs.

Deposits are non-refundable after April 10, 2010

r

Location

University of Guelph
Crop Sciences building
s GuelgheOntarm d
Approximately 100
kilometres from Toronto

b a

Accommodation

For your convenience, participants can choose to stay at
the University of Guelph Lennox Hall Residence
providing parking, accommodation and breakfast.

Please complete the attached Accommodation form.

Parking

For those students commuting daily, parking passes are
available. You MUST pre-order your parking pass,
please indicate on your Accommodation form the number
of days required.

Classes

All classes begin at 8:00am SHARP for registration in
the Crop Sciences Building and finish between 5:00pm
and 6:00pm. One-hour lunch breaks are provided each
day. Please note that hours may vary and that some
flexibility may be required.

Students should come prepared to work hard.
Comfortable clothing and shoes are a must!

For Further Information

Flowers Canada Retail

99 Fifth Avenue, Suite 305

Ottawa, ON K1S 5P5

Phone: 1.800.447.5147 Fax: 1.866.671.8091
Email: flowers@flowerscanada.org

Web: www.flowerscanada.org

All information contained in this document is represented as accurate.
Course availability, details and instructors may change without notice.
Any cancellation by Flowers Canada Retail of any course will be eligible
for a full refund.



